USA - GEN-Z (P18-29] Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE vs. Same Cohort of GEN-2 (P18-29] in 4 DMAs!
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.4 years
old (.1% younger than average) and have a $57,706 (30.7% lower than average) annual household income.
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2.8% or 261,104 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CHI DMA.
EXzzm c "I Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA are 23.7
Wi p18-29 years old (1.1% older than average) and have a $62,191 (9.6% lower than average) annual household...
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2.3% or 215,873 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WDC DMA.
; Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA are
S WiEe Wi P18-29 23.5 years old (.1% older than average) and have a $74,281 (8.% higher than average) annual household...
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1.7% or 156,329 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the SEA DMA.
Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA are 22.1
years old (5.5% younger than average) and have a $83,926 (22.% higher than average) annual household...
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2.3% or 217,198 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the PHX DMA.
: @ PHK Typical GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA are 23.4
R LR i P18-29 years old (.% older than average) and have a $74,035 (7.6% higher than average) annual household income.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 67.5% more
likely to be a high school graduate, 1.1% more likely to work full-time, 41.6% less likely to be married,
43.% more likely to be a parent of 1 or more children unde
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2.8% or 261,104 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the.|.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA are 8.5%
less likely to be a high school graduate, 2.6% more likely to work full-time, 30.% less likely to be married,

55.1% more likely to be a parent of 1 or more childr
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2.3% or 215,873 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the.|.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA are 4.7%
more likely to be a high school graduate, 7.1% more likely to work full-time, 33.1% less likely to be

married, 32.9% less likely to be a parent of 1 or more child
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1.7% or 156,329 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the.|.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA are 8.4%

more likely to be a high school graduate, 23.7% less likely to work full-time, 53.7% more likely to be
married, 37.9% less likely to be a parent of 1 or more chil
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2.3% or 217,198 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the.|.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA are .5%
more likely to be a high school graduate, 4.5% less likely to work full-time, 1.8% less likely to be married,

29.3% less likely to be a parent of 1 or more childre
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 28.1% less likely
to own their home, 4.% more likely to own a lower valued home, 4.4% less likely to have a single-family
home, 17.4% more likely to have a dog.
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2.8% or 261,104 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CHI...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA are 27.% less

likely to own their home, 53.2% more likely to own a lower valued home, 2.% less likely to have a single-
family home, 27.3% less likely to have a dog.
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2.3% or 215,873 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA are 38.7%

less likely to own their home, 1.3% more likely to own a higher valued home, 31.7% less likely to have a
single-family home, 45.3% less likely to have a dog.
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1.7% or 156,329 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the.|.
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA are 8.4%

more likely to be a high school graduate, 23.7% less likely to work full-time, 53.7% more likely to be
married, 37.9% less likely to be a parent of 1 or more chil
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| 2.3% or 217,198 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA are 45.3%

more likely to own their home, 7.4% more likely to own a lower valued home, 14.% more likely to have a
single-family home, 71.5% more likely to have a dog.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 25.9% more likely
to look up D-I-Y advice online, 12.8% less likely to always vote in local elections, 33.4% less likely to belong
to a gym, 18.% less likely to fly domestic p
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2.8% or 261,104 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA are 5.3% less
likely to look up D-I-Y advice online, 42.8% less likely to always vote in local elections, 43.8% more likely to
belong to a gym, 17.% more likely to fly dom
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2.3% or 215,873 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA are 16.1%

less likely to look up D-I-Y advice online, 47.6% more likely to always vote in local elections, 29.9% less

likely to belong to a gym, 15.4% less likely to fly d
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1.7% or 156,329 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA are 8.4%

more likely to look up D-I-Y advice online, 100.3% more likely to always vote in local elections, 20.4% more
likely to belong to a gym, 19.1% more likely to fly d

-Top-ZO past 30-days Online Lifestyle Activites: GEN-Z (P18-29) Political Activity: GEN-Z (P18-29)
-
Registered to Vote i ,’Lean d dent / None
(In District of Resil of These
Presidential Elections: Always S0.9%
presdentil Eecions: ometimes _
e
ide Elections: imes e v
prsivecsly iy el il M iy i i ooy s Mol ot (B v BNy i vl a-or i o oo
Ds‘:ml:’l ,(shvp! suggestions Reviews information chids]  shuetarly, Local Elections: Always m
ny Wb "2 Local Elections: Sometimes
™ Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe SEADMA ®USA i Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEADMA  m USA

1trip 31.0%

1,800,037 19.1%

) 39 7.0%
2trips [y ERIT] 13.5%
3 trips Eflg%z 7%

(.
W&Top-.?o past 12-months Active Lifestyle Activites: GEN-Z (P18-29) Jk Past 12-months Domestic Airline Trips: GEN-Z (P18-29)
Atip 4.6%

2 27.7%]
i 16.0%
5-9 trips 549 039 6.9%
Flew Domestic past year:
20 trips Ea 1% Avg. # Domestic Flights:
- i ] .-

Griling-  Swimming  tawnCare Gardening  Bicyding  Bowling Hiking - - Competitive Basketbal  Fishing  Camping ;«m; uanmm Belngto Yoga-Piates  Socrer Aduk  GroupFitness foothall  followa  Camgiverof  Tennis

Snow Skiing - Softball- Hunting  Organized
Outdoar {Flowers ar Backpacking lml\n| Video Gaming Health Club or Continuing Class ‘Weight Loss  ging Parent Snowboarding  Baseball Road Race
cooking vegetables) Gym Education Progmm  or Relative (s,
Marathon,
® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe SEADMA mUSA b2

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 65
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



2.3% or 217,198 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA are 5.2% less
likely to look up D-I-Y advice online, 31.1% less likely to always vote in local elections, 76.4% less likely to
belong to a gym, 5.1% less likely to fly dom
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Past 30-days QSR Users: GEN-Z (P18-29)

19.0%

1time

S .

3 times

4 times

5 times

6 - 9times

10 times or more

» who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

Total Monthly QSR Users:
89.5%

W USA GEN-Z(P18-29)

Avg. Monthly QSR Meals:
86.4%

19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 3.6% more likely to
use QSRs past mo., 3.3% less likely to use Sit-Down Restaurants past mo., 6.8% more likely to use Casinos

past yr., 16.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: GEN-Z (P18-29)
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USA GEN-Z(P18-29)  USA Projection  Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: GEN-Z (P18-29)

(Sit-Down Restaurants Used Past 30-days)
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Upscale Restaurant

Stage Show / Concert

Other Gambling
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Qual Intab

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE = USA GEN-Z(P18-29)

531

DEGREE = USA GEN-Z[P18-29)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection USA GEN-Z(P18-29) Qual Intab 3,498

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



= ‘ A l 1time
% 2times
3 times

4 times

5 times

6 - 9times

10 times or more
musa

who Live in the CHI DMA
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Total Munthly QSR Users: Avg. Monthly QSR Meals:
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2.8% or 261,104 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the CHI..
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA are 5.2% more
likely to use QSRs past mo., 4.5% more likely to use Sit-Down Restaurants past mo., 18.9% less likely to use

Casinos past yr., 43.6% more likely to smoke cig

Past 30-days Sit-Down Restaurant Users: GEN-Z (P18-29
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2.3% or 215,873 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the WDC...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA are .8% less

likely to use QSRs past mo., 17.% less likely to use Sit-Down Restaurants past mo., 24.% less likely to use

Casinos past yr., 13.1% less likely to smoke cigar

Past 30-days QSR Users: GEN-Z (P18-29) Past 30-days Sit-Down Restaurant Users: GEN-Z (P18-29) Top-10 Cuisines: GEN-Z (P18-29)

(Sit-Down Restaurants Used Past 30-days)
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1.7% or 156,329 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the SEA...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA are 6.7% less

likely to use QSRs past mo., .1% more likely to use Sit-Down Restaurants past mo., 32.4% less likely to use
Casinos past yr., 31.8% more likely to smoke ciga
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2.3% or 217,198 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the PHX...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA are .5% more
likely to use QSRs past mo., 8.9% more likely to use Sit-Down Restaurants past mo., 83.3% more likely to use

Casinos past yr., 77.1% less likely to smoke ciga
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 9.6% less likely to
have a 401K, 7.7% less likely to have an Auto Loan, 41.2% less likely to Invest/Trade Stocks Online, 25.3%
more likely to pay with their Debit Card.
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IRA (Individual Retirement Account)
Stocks or Stock Options
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Account card Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
86,082.1% Account Mortgage Loan or Home

Second Home or Real Estate Property 200 Ef’ Equity loan

m wh Not-Yet-Enrolled and Se UNDERGRADUATE DEGREE
il friac am g ® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE B USA GEN-Z(P18-29)

B USA GEN-Z{P18-29)
Professional Services Used*: GEN-Z (P18-29) 'E'Past 3-Months Payment Methods Used: GEN-Z (P18-29)
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Tax Preparation Service
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Divorce / Family Attorney m mléﬁx'
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B.O0% 7.6% 7.5% 7.4% 5.9%
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Estate Planning M-S% Express  Messenger Card
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2.8% or 261,104 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA are 36.5% less
likely to have a 401K, 48.3% more likely to have an Auto Loan, 6.4% less likely to Invest/Trade Stocks Online,
.7% less likely to pay with their Debit Card.

ﬁ Investments Owned: GEN-Z (P18-29)

401KPlan pyrmrrr
Stocks or Stock Options

IRA (Individual Retirement Account)

884,1069.4%
7030 5.6%
RSl S.3%
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W Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live inthe CHIDMA B USA

Second Home or Real Estate Property
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1520775 :
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card Account

Money Market Funds

Bonds
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GEN-Z (P18-29)
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 Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA mUSA
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674 2.6%
189,706 2.0%
2.5%
1.6%

0.4%

Online Investing / Stock Trading

Tax Preparation Service
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... [P
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10.2% less

2.3% or 215,873 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA are 28.3% more
likely to have a 401K, 24.9% less likely to have an Auto Loan, 2.2% less likely to Invest/Trade Stocks Online,

likely to pay with their Debit Car

ﬁ Investments Owned: GEN-Z (P18-29)
Lo s 3 1 =

401K Plan
5713.2%
[ORE 5.3%
675 10.0%
LR 5.1%
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Second Home or Real Estate Property E 3515;
6.3%
il (S R A 5 s 2 D 0% 1%
7383733 7 : ) - EEVTCRN 110 QSRR 15: 77 | L —
3
Money Market Funds E ?ﬁ Debit or ATM  Checking Savings  CreditCard  Mobile online OnlineBill  Auto Loan Home  Studentloan Personal Loan Certificates of  Money  Refinanced Home
ki card Account Account Banking Banking Paying Mortgage Deposit{CDs)  Market Home  Improvement
Bonds Eﬂllm Account  Mortgage  Loan or Home
L1% Equity Loan
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1.7% or 156,329 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...
GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA are 32.8% more
likely to have a 401K, 35.9% less likely to have an Auto Loan, 41.3% less likely to Invest/Trade Stocks Online,

13.5% less likely to pay with their Debit Ca

ﬁ Investments Owned: GEN-Z (P18-29)
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2.3% or 217,198 of USA DMA GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE Live in the...

@ P “x GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA are 4.8% less

likely to have a 401K, 51.3% less likely to have an Auto Loan, 80.3% less likely to Invest/Trade Stocks Online,
16.1% more likely to pay with their Debit Car

af

e Wi P18-29

mﬁ Alnvestments Owned: GEN-Z (P18-29) Financial Services Has and/or Uses: GEN-Z (P18-29)
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“Lifestyle/Future Plans”

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future
Plans)

Ig Researching Schools, Financing,... '13 ;55'8 i
PIayStution, Play Video Games

indeed Looking for a New Job

Definitely Plan to Go Back to School

24,962,634
18,155,989

el g 21.6%

Plan to Buy a Used Vehicle

Plan to Buy/Lease New Vehicle

6,319,956 12.8%

Plan to Move next 12mos 16.1%

2

,..r

Use Online Dating Apps

Plan to Get Married
Plan to Buy a House/Condo

P

5

g Z 7DB66
Plan Birth of a Child 5 1046
W GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future Plans) W GEN-Z (P18-29) USA AVERAGE (Lifestyle/Future Plans)
USA DMA Scarborough R12026:Jan25-Mar26 Qualintab: 531 f' * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
CHI DMA (Lifestyle/Future Plans)
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“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
WDC DMA (Lifestyle/Future Plans)
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“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
SEA DMA (Lifestyle/Future Plans)
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“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
PHX DMA (Lifestyle/Future Plans)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 22
hours, 59 minutes and 44 seconds each week with All Forms of Media.

70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

-UU.
Concur
usage 63.9%
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA spend an average of 2
days, 16 hours, 35 minutes and 43 seconds each week with All Forms of Media.

76.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA spend an avg. of 6 hours and 12
minutes each week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

96.5%
Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
Concurrent
usoge %: 50.5%
Not-Yet-Enrolled Seeking an usA
UNDERGRAD DEGREE who Live
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA spend an average of 3
days, 9 hours, 32 minutes and 49 seconds each week with All Forms of Media.

68.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA spend an avg. of 10 hours and 40
minutes each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA spend an average of 3
days, 0 hours, 33 minutes and 23 seconds each week with All Forms of Media.
56.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA spend an avg. of 5 hours and 17
minutes each week listening to All Local AM/FM Radio, representing 4.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA spend an average of 3
days, 4 hours, 9 minutes and 0 seconds each week with All Forms of Media.

66.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA spend an avg. of 6 hours and 31
minutes each week listening to All Local AM/FM Radio, representing 5.7% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 22
hours, 57 minutes and 22 seconds each week with All Forms of Ad-Supported Media.

69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA spend an average of 1
days, 17 hours, 54 minutes and 47 seconds each week with All Forms of Ad-Supported Media.
75.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA spend an avg. of 5 hours and 53
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Support
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA spend an average of 2
days, 3 hours, 46 minutes and 2 seconds each week with All Forms of Ad-Supported Media.

68.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA spend an avg. of 9 hours and 34
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supporte

B
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA spend an average of 2
days, 1 hours, 18 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

56.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA spend an avg. of 4 hours and 59
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 5.7% of total time spent with all forms of Ad-Supporte

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA spend an average of 2
days, 3 hours, 31 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

65.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA spend an avg. of 5 hours and 51
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 7.4% of total time spent with all forms of Ad-Supporte
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Supported Media: Adults 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 69.5% listen to
Local AM/FM Radio for an avg. of 54.4 minutes/day.(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): GEN-Z (P18-29)
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA spend an
average of 5 hours and 59 minutes each day with All Forms of Ad-Supported Media. 75.9% listen to
Local AM/FM Radio for an avg. of 50.4 minutes/day.(Local Radio delivers 10.7% of Time with Ad-Supporti

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
{Aweroge Doyl

ed Media.)

Facebook
60.6

Local AM/FM Radio
53.3

Email/Text/IM/Zo
om,etc. (Personal
& Work)
38.6

Search (Google,
Bing, etc.)
29.0

Shopping

(incl.
Food/Aucti
ons/Trav...

Billboards & Signs
(Weekly Drivers)
49.0

Games/Fa
ntasy/Bett
ing Sites
20.2

Local AM/FM Radio

Billboards & Signs
(Weekly Drivers
41.6

Search (Google,
Bing, etc.)
33.7

Facebook
64.1

Email/Text/IM/Zoo
m,etc. (Personal &
Work)

44.9

ntasy/Betti
ng Sites
234

Food/Auctio
ns/Travel,...

Banki
ng/...

Netfli
Xees

News/ Grocer
Weath Y
er/Spor

ts... YouT...

=,
ES

W Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA

W USA

Not-Yet-Enrolled Seeking UsA
Mm an UNDERGRAD GREE
who Live in the CHi DMA
R —
 Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Liveinthe CHIDMA  mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): GEN-Z (P18-29) Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

lAverage Week) ?ﬂldlﬂm  Time Spent: [Averoge
s R — =
T

News/Weather /Sports (Websites/Apps)
Facebook

Local AM/FM Radio

Billboards & Signs (Weekly Drivers)
Shopping (ind. Food/ Auctions/Travel, etc.)
YouTube Video

Instagram

Email/Text/iM/Zoom,etc. (Personal & Work)
Games/Fantasy/Betting Sites

Gas Stations/Convenience Stores.

TikTok

¥ Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA
UsA

T — 5
_!!n-
M
PO — T

Avg. Hours+Minutes/day with All

Forms of Ad-Supported Media:
-E- GEN-Z(P18:29)
P S— ;
- =

Not-Yet-Enrolled Seeking
an UNDERGRAD DEGREE
whao Live in the CHI DMA

‘lv-

mUsA

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 9

Facebook
81.3

Instagram
54.8

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)

Local AM/FM Radio
50.4

Email/Text/IM/Z
oom,etc.
(Personal &
Work)...

Search (Google,
Bing, etc.)
29.0

Billboards & Signs
(Weekly Drivers)
49.0

Shopping
(incl.
Food/Auct

iol

Gro | YouT...

Instagram
46.5

Email/Text/IM/Z

Facebook

80.0 nal &

Work)
36.5

Search (Google,
Bing, etc.)
337

Local AM/FM Radio
54.4

Billboards & Signs
(Weekly Drivers)
41.6

Shopping
(incl.
Food/Auc
tions/Trav

Ul eletc.)...

323

News/W Gro
eather/S cer
ports y
(Websi... St..

YouT...

Ga.. G

® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI DMA

OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l

= USA
® Share of Everything
for Anything %



H=WDC

"Wl P18-29

Top-13 All Forms of Media (Persons & % Reach): GEN-Z (P18-29)

(Average Waek]

Grocery Stores

Search (Google, Bing, etc.)

News/Weather/Sports (Websites/Apps)
Games/Fantasy/Betting Sites

Instagram

Facebook

Email/Text/M/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Billboards & Signs (Weekly Drivers)

YouTube Video

shopping (ind. Food/ Auctions/Travel,etc.)

Netflix

Totaf Persons:

m_ml
m

_ﬁ'ﬂ'
m 73.8% Avg. Hours+Minutes/day with All

m—!n'w

Not-Yet-Enrolled Seeking
an UNDERGRAD DEGREE
who Live in the WDC DMA

0%

Forms of Media: GEN-Z (P18-29)

GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA spend
an average of 7 hours and 23 minutes each day with All Forms of Ad-Supported Media. 68.% listen to
Local AM/FM Radio for an avg. of 82.1 minutes/day. (Local Radio delivers 12.6% of Time with Ad-Supportied Media.)
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GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA DMA spend an
average of 7 hours and 2 minutes each day with All Forms of Ad-Supported Media. 56.5% listen to
Local AM/FM Radio for an avg. of 42.8 minutes/day.(Local Radio delivers 5.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): GEN-Z (P18-29)
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Top-13 All Forms of Media (Persons & % Reach): GEN-Z (P18-29)

(average week)
Grocery Stores

Search (Google, Bing, etc.)

News/Weather [Sports (Websites/Apps)
Games/Fantasy/Betting Sites

Instagram

Facebook

EmailText,IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Billboards & Signs (Weekly Drivers)

YouTube Video

Shopping (indl. Food/Auctions/Travel,etc.)

Netflix

» PHNX

o 1 P18-29

GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA spend an
average of 7 hours and 21 minutes each day with All Forms of Ad-Supported Media. 65.4% listen to

Local AM/FM Radio for an avg. of 50.2 minutes/day.(Local Radio delivers 7.4% of Time with Ad-Supported Media.)
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6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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- 198,222 or 75.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA listen to Ad-Supported Local AM/FM Radio for an average of 50.4 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): GEN-Z (P18-29) . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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- 146,730 or 68.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA listen to Ad-Supported Local AM/FM Radio for an average of 82.1 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Audio.
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- 88,361 or 56.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
s En the SEA DMA listen to Ad-Supported Local AM/FM Radio for an average of 42.8 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Audio.
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- 142,126 or 65.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA listen to Ad-Supported Local AM/FM Radio for an average of 50.2 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Audio.
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| 6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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198,222 or 75.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA listen to Ad-Supported Local AM/FM Radio for an average of 50.4 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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| 146,730 or 68.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in

- wn c the WDC DMA listen to Ad-Supported Local AM/FM Radio for an average of 82.1 minutes every day
i p18-29 representing 33.1% of all time spent daily with Ad-Supported Audio.
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| 88,361 or 56.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
s En the SEA DMA listen to Ad-Supported Local AM/FM Radio for an average of 42.8 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Audio.
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| 142,126 or 65.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
@ P Hx the PHX DMA listen to Ad-Supported Local AM/FM Radio for an average of 50.2 minutes every day

representing 34.1% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): GEN-Z (P18-29)

6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop
Contemporary Hit Radio, Adult Contemporary, Country, and Classic Rock.
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198,222 or 75.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
CHI DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio,
Mexican Regional, Adult Contemporary, Urban Contemporary, a

Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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% 146,730 or 68.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
3 — wnc WDC DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop
Wi P18-29 Contemporary Hit Radio, Urban AC, Country, and Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

88,361 or 56.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA
DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
All Sports, Country, and Pop Contemporary Hit Radio.
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142,126 or 65.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
PHX DMA listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot
AC, Adult Hits, Mexican Regional, and Classic Hits.
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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116,547 or 44.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
‘ - c “ I the CHI DMA watch Ad-Supported Local TV Stations for an average of 37.2 minutes every day
XS 2l e of PIB 29 representing 30.4% of all time spent daily with Ad-Supported Video.
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71,520 or 33.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
- wn c the WDC DMA watch Ad-Supported Local TV Stations for an average of 21.4 minutes every day
o of F18 29 representing 16.1% of all time spent daily with Ad-Supported Video.
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39,689 or 25.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the SEA DMA watch Ad-Supported Local TV Stations for an average of 21.2 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.
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107,491 or 49.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA watch Ad-Supported Local TV Stations for an average of 22.4 minutes every day
representing 19.8% of all time spent daily with Ad-Supported Video.
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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116,547 or 44.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA watch Ad-Supported Local TV Stations for an average of 37.2 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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71,520 or 33.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA watch Ad-Supported Local TV Stations for an average of 21.4 minutes every day
representing 16.1% of all time spent daily with Ad-Supported Video.
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39,689 or 25.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the SEA DMA watch Ad-Supported Local TV Stations for an average of 21.2 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.
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107,491 or 49.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA watch Ad-Supported Local TV Stations for an average of 22.4 minutes every day
representing 19.8% of all time spent daily with Ad-Supported Video.
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[ 3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Morning, Sports, Local News - Evening, Movies, and Daytime Soap Operas.
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116,547 or 44.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports,
Novelas, Daytime Soap Operas, Local News - Morning, and Movies.
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- 71,520 or 33.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Game
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Local TV Station Programs (Persons & % Reach): GEN-Z (P18 29)
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39,689 or 25.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the SEA DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News
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107,491 or 49.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Novelas, Local News -
Late, Local News - Evening, Movies, Local News - Morning, and Daytim
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[ 7,403,629 or 78.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 263.7 minutes every day representing
47.3% of all time spent daily with Ad-Supported Digital Media.
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i PIB 29
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| 216,958 or 83.1% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA use Ad-Supported Social Media for an average of 242.7 minutes every day
representing 46.2% of all time spent daily with Ad-Supported Digital Media.
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| 168,241 or 77.9% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA use Ad-Supported Social Media for an average of 262.7 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Digital Media.
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| 110,376 or 70.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the SEA DMA use Ad-Supported Social Media for an average of 260.8 minutes every day
representing 45.1% of all time spent daily with Ad-Supported Digital Media.
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[ 172,660 or 79.5% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA use Ad-Supported Social Media for an average of 304.9 minutes every day
i P18-29 representing 48.6% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Socigl Media (Persons & % Reach): GEN-Z (P18-29)

6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3% of
all time spent daily with Ad-Supported Social Media.

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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- 160,275 or 61.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA use Ad-Supported Facebook for an average of 81.3 minutes every day representing
33.5% of all time spent daily with Ad-Supported Social Media.
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77,330 or 35.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 66.8
minutes every day representing 25.4% of all time spent daily with Ad-Sup
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| 110,376 or 70.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the SEA DMA use Ad-Supported Facebook for an average of 81.8 minutes every day representing
31.2% of all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): GEN-Z (P18-29)
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* PHNX

136,442 or 62.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA use Ad-Supported Facebook for an average of 90.9 minutes every day representing
29.8% of all time spent daily with Ad-Supported Social Media.
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6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3%
of all time spent daily with Ad-Supported Social Media.
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| 160,275 or 61.4% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA use Ad-Supported Facebook for an average of 81.3 minutes every day representing
33.5% of all time spent daily with Ad-Supported Social Media.
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77,330 or 35.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 66.8
minutes every day representing 25.4% of all time spent daily with Ad-Sup

Weekly
Reach %

77.9%

63.4% 62.9%

61.6%

58.8%

% of Weekly
Time Spent with

Ad-Supported
. [ 122 |

Social Media:

77,330 1,239,281 168,241 6,938,367 140,423 5,792,248 126, 872 4 826 606
Average Blogsl Message Facebook | nstagram

Daily Minutes
UningiadEon gards (read
Social Media:

Scarborough R1 2026: Mar25-Mar26

41.8%

31.1%

30.6%

Weekly
Total
Persons
Reached:

3.5%

66,005 2,233,625
Linkedin

3.1%

136,865 5,912,843

90,133 2,925,111
X YouTube Video

323 13.1 L 8.1

80.0 46.5

Qual Intab 130 USA GEN-Z{P18-29) USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

USA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DMA

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)

OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l

"Share of Ad-Supported Social Media"

65.0%

73,718 3,461,385
Snapchat

# Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the WDC DMA = USA

531

Avg. Hours+Minutes/day with Ad-Supported
Social Media: GEN-Z (P18-29)

33.7%

Not-Yet-Enrolled Seeking
an UNDERGRAD DEGREE
who Live in the WDC DMA

36.8%

33.8%

I 26.7%

29.4%

3.8%

3.8%

63,803 3,164,736
eddit

O oo O |

72,926 2,508,107
WhatsApp

10.1

* Share of Everything




110,376 or 70.6% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the SEA DMA use Ad-Supported Facebook for an average of 81.8 minutes every day representing
31.2% of all time spent daily with Ad-Supported Social Media.
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136,442 or 62.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA use Ad-Supported Facebook for an average of 90.9 minutes every day representing
29.8% of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 365,206; Social Media: 346,763; Non-Prem. Cable: 122,741; Local TV:
81,774 reaching GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRAD

Local Radio: 391,996; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an
UNDERGRADUATE DEGREE

4,000,000
3,500,000
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000

500,000

S

\?'\?"Pp?‘-?,@'\q?

e'b.;»n&‘«sa?s‘!vﬂs‘?@'\‘?@%‘*
ol A R A %"’o;a %

R &
R m,«o,w”“?

Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e [Vion-Fri Digital Media (Less Social) AQH

e M on-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

14,000,000

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

0

o ¥

e Mon-Fri Non-Premium Cable TV AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA GEN-Z(P18-29) 210 DMA Area GEN-Z (P18-29)

P P P 2 ° @ P &

gr S S8 R R R R R A

R M;s.,;“q

e V] o1 Fri Local TV Station AQH
e Mon-Fri Social Media AQH

Q&

s Mon-Fri Local AM/FM Radio AQH

e Vlon-Fri Digital Media (Less Social) AQH

USA GEN-Z(P18-29)  USA Projection  Scarborough R12026: Jan 25-Mar26  Qual Intab 531
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[{{{(Age: 18-

) AND (Level of education: High school graduate (12th
rnet/apps vast 30 davs on anv device:Life

USA Projection

1 grade or GED) OR Level of education: Some college credit (no degree) OR Level of
ducation (research schools, application, financinal)l AND Currently enrolied/attendina classes at a colleae/universitv: Nojl

USA GEN-Z(P18-29)

® Share of Everything
for Anything _

Qual Intab 3,498 Soef'a

ation: Same college (AA/Associates ar 1-3 years of college))) AND {Lifestyle changes/events persanally plan to do next 12 mths: Go back to schoal (far degree/certification)




M-F 6a-7p Avg. Available Impressions per 15-min. are..
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,346;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,336;
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 41.6 minutes per day driving, seeing Billboards and Signs. 58.1% Listen
to Local Radio Stations Out-of-Home for an average of 32.9 minute
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197,861 or 75.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the CHI DMA spend an average of 49. minutes per day driving, seeing Billboards and Signs. 63.5%
Listen to Local Radio Stations Out-of-Home for an average of 30.6 m
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131,153 or 60.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the WDC DMA spend an average of 38.1 minutes per day driving, seeing Billboards and Signs. 56.8%
Listen to Local Radio Stations Out-of-Home for an average of 49.7
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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74,965 or 48.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
SEA DMA spend an average of 32. minutes per day driving, seeing Billboards and Signs. 47.2% Listen
to Local Radio Stations Out-of-Home for an average of 25.9 min
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182,409 or 84.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in
the PHX DMA spend an average of 44.6 minutes per day driving, seeing Billboards and Signs. 54.7%
Listen to Local Radio Stations Out-of-Home for an average of 30.4 m
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 41.6 minutes per day driving, seeing Billboards and Signs representing 24.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: GEN-Z (P18-29)
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197,861 or 75.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the CHI

DMA spend an average of 49. minutes per day driving, seeing Billboards and Signs representing 27.1% of
all Time Spent with Ad-Supported Out-of-Home Media.
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131,153 or 60.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
WDC DMA spend an average of 38.1 minutes per day driving, seeing Billboards and Signs representing
16.5% of all Time Spent with Ad-Supported Out-of-Home Media.
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DMA spend an average of 32. minutes per day driving, seeing Billboards and Signs representing 12.6% of

SEn 74,965 or 48.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the SEA
all Time Spent with Ad-Supported Out-of-Home Media.
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182,409 or 84.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX
DMA spend an average of 44.6 minutes per day driving, seeing Billboards and Signs representing 33.7% of
all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: GEN-Z (P18-29)
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197,861 or 75.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 49. minutes per day driving an average of 28.5 miles each day and are
P18-29 173.6% more likely to use Bishop Ford Freeway than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)

Top-26 Residential Zip Codes: GEN-Z (P18-29)
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131,153 or 60.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 38.1 minutes per day driving an average of 22.2 miles each day and are
224.3% more likely to use Route 50/New York Avenue than the Metro av

Top-26 Employment Zip Codes: GEN-Z (P18-29)
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74,965 or 48.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 32. minutes per day driving an average of 18.6 miles each day and are
226.7% more likely to use 6th Avenue (Puyallup) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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Top-26 Residential Zip Codes: GEN-Z (P18-29)
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)

Top-26' Residential Zip Codes: GEN-Z (P18-29)
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182,409 or 84.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 44.6 minutes per day driving an average of 26. miles each day and are
102.% more likely to use Washington Street than the Metro average.
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2,829,518 or 30.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.1% of all time spent daily with All forms of Print Medi

el
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93,471 or 35.8% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
CHI DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.4 minutes every day
representing 31.9% of all time spent daily with All forms of Prin
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71,270 or 33.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
WDC DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 27.3% of all time spent daily with All forms of Print
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61,021 or 39.% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
SEA DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 25.1% of all time spent daily with All forms of Print

Avg. Week All Print Medm (Persons & % Reach): GEN-Z (P18-29) Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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USA Today (Daily) ‘D“"‘;S:““‘"

Wall Street Journal (Daily)

Wi
Streset
New Journal | Catalog USA Today (Daily)
{Daity} § Local Daily 68
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Not-Yet-Enrolled Secking an (excluding Times 4.2 L ! i Newspapersh
Magazines UNDERGRAD DEGREE who Live New York Times [DailysSunday) Catalogs) (Daily) 5 (Daily) (Daity Catalogs
in the SEA DMA a8 19.3 73 5.8 Magazin... X 9.0 B.0 3.3
Catalogs
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e e
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Newspaper(s) LX] 8.0
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9.6 !
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51,561 or 23.7% of GEN-Z (P18-29) Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the
PHX DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 18.4 minutes every day
representing 29.6% of all time spent daily with All forms of Prin

Avg. Week All Print !Hﬁgia (Persons & % Reach): GEN-Z (P18-29)
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New York Times (Daily+Sunday)

af Person
m—-
S e—
T

New York Times (Sunday) .
New York Times (sunday) Ty KoY - Avg. Hours+Minutes/day with Ad- y 183 Wall Street Journal . :::.: ::,: :‘[‘“
USA Today (Daily) @ % Supported Print Media: GEN-Z (P18-29) 4% Local Daily USA {D;_' l" Magazines (Daily

Wall Street Journal (Daily)

All Local Weekly Newspapers

Y —

Avg. Day Ad-Supported Print Media (% Time Spent & A
Time Spent.

9

Wall Street Journal (Daily)
355

Local Daily Newspaper{s)
New York Times (Daily+Sunday) (Sunday)
.3 232

Local Daily Newspay
13.2

Newspaper(s) Today
(Daily)

123

{Daily+Sunday)

Direct

perts) (Sunday)

8.3

Direct Mail

Local Daily
Newspaper(s)
(Daily+Sunday)
9.1

8.0

Magazines —r , Adeenkin
8 @ 0% Local Daily Newspaper(s) Mail New York Times (excluding USA Today
Daif Advertisin Daily+Sund Catall Dail
Catalogs mm Not-Yet-Enrolled Seeking an New v»rlﬂ:;n:s {Sunday) (Il);wr\r { B'Nl'i.l;" ay) al ;;’p,n ( :I;J
0.0% UNDERGRAD DEGREE who Live 5 .
Books _ 0.0% in the PHX DMA
® Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA HUSA = Not-Yet-Enrolled Seeking an UNDERGRAD DEGREE who Live in the PHX DMA B USA
Qual Intab 79 ® Share of Everything

mrbomuzqh R12026: Feb25-Feb26
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)

OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l

soefa.ai

for Anything i



Social Media

Websites
Direct Mail
Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

21,117,691
17,849,484

15,160,971

Local AM/FM Radio

9,989,580 20.3%

42.8%

36.2%

30.8%

10,036,639 20.4%

Audio Streaming Services
Podcasts

Billboards

Newspapers

Cable TV Networks

Local Broadcast TV
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3.566,493 7.2%
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H GEN-Z P18-291) USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions”

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
CHI DMA (Shopped/Visited/Bought past 3mos Due to Ads on %)
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1.572.315
Newspapers AR USA
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"Advertising Actions"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
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1 SEA

"X Fi8.29 GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE who Live in the
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Social Media
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